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Abstract

The effective management of Khu-Khut waterfowl park should take into account the
principles of marketing. Therefore, the main objectives of this research are to study factors that
affect to the satisfaction of visitors to the park and to study the management paradigm in terms of
suitable management visiting program of the park. This research collected data from Thai visitors,
shop owners, local leaders, and the park members in total 361 people. The questionnaire form and
observation form were used in this study together with in-depth interview, participate observation and
focus group. The data was analyzed and presented in statistical form including: frequency, percentage,
mean, S.D. and Chi-Square.

The research found that factors that affected the visitor satisfaction when visit Khu-Khut
waterfowl park are the amount of visitors when come together, visiting budget, the suitable of
visiting program. Moreover, the environment of the visiting place, facilities such as boat trip,
accommodation, and clean restaurant are important factors affected re-visited of visitors as well.
This research suggested that this place should have suitable visiting program by co-operation with
all stakeholders to find the way to develop-this place together. The stakeholders should consider
marketing factors to support tourist activities and they should promote Khu-Khut waterfowl park to

other channel.
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