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Abstract

The objective of this research were to study 1) the behaviors of health product
behaviors. 2) knowledge of health-behaviors and attitude of health products. 3) the
relation between personal factor and the behavior of . health products consumption.
4) the relation between personal factor and knowledge of health behavior and attitude
of health products. 5) the relation between knowledge of health behavior affecting
the behavior of health product consuming and the relation between attitude of health
products affecting the behavior of health product consuming for population in Songkhla.
Four hundreds of subjects in Songkhla who are at least 15 years old were sampled
using multi stage sampling. The tool for research is questionnaire composed of 4 parts.
the statistic used use for data analysis are analysis frequency, percentage, mean,
standard deviation, Chi-square, Cramer’s V and Pearson product moment correlation.

The findings revealed that:

1) The people behavior of health product consumption in'Songkhla were fair.
( X=2.93, S.D. = 0.35)

2) The knowledge of health behavior in Songkhla population was poor. (51.84
percent) The attitude of health product behavior in Songkhla population was fair. (X

=3.09, S.0.= 0.31)

3) The occupation correlated with consumption of health product behavior
are statistically significant (P < 0.05). The correlation was fair. Moreover gender, religion
and perception of health product by health officer, village health volunteers, brochure/
poster, and campaign correlated with consumption of health behaviors were statistically
significant (P < 0.05) .The correlation was poor.

4) Gender, age, religion, education, occupation, income and perception of health
product by officer, television media, publishing, campaign correlated with knowledge
of health products are statistically significant (P < 0.05). The correlation was poor.

5) Knowledge of health behavior slightly correlated with consumption of health

product behaviors was statistically significant (P < 0.05) the correlation was poor. (r =



0.348) and attitude of health behavior slightly correlated with consumption of health
product behaviors was statistically significant (P < 0.05) the correlation was poor. (r = 0.233)

According to the data, Songkhla people should gain a better understanding
about health products, drug usage and cosmetic products through public health officers,
local publishing, and campaigns for supporting their health behaviors. In addition, there
should be cooperation between Songkhla Public Health Department and school health
service in each school especially secondary school and vocational colleges to provide
Songkhla students with the knowledge-about health product.
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