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Abstract

The objective of study was to determine the opinion of food sellers (restaurant owners
and food vendors) in Muang district, Satun province on the participation in the “Clean Food Good
Taste” program and to determine factors affecting their intention to participate in the program.

The sample was 86 restaurant owners and 84 food vendors. All of them completed the
survey questionnaires. The theory of reasoned action and information gathered from in-depth
interview of 6 subjects were combined and used as the conceptual framework in the study.

The results showed that factor affecting attitude toward program participation was the
belief that the participation would bring in more customers. The significant predictor of
subjective norm to join the program was the officers’ belief that good restaurants or food stalls
should participate. Factor affecting the confidence to be able to participate was time delay in
getting the certificate from the program.

Subgroup analysis among non-participants showed that intention to join the program
could be predicted by the contfidence.

Therefore, the campaign to promote program participation in Satun province should

make it clear that program participation and getting certificate does not consume much time.



