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ABSTRACT

Title : A Study on Business Practices and Factors Effecting Marketing communication
of SME’s in Lower Southern Area of Thailand (Songkhla, Pattalung, Stoon,

trang, Yala, Pattane and Narathiwad)

Researcher : Ms. Meepom Harnchaisuksakul
The purposes of the study were:

1) to survey the business practices of SME’sin the area of Thailand Songkhla,

Pattalung, Stoon, trang, Yala, Pattane and Narathiwad concerning business catagories,

enterpreurial characteristics and management patterns in their business undertakings.

2) to identify problems and obstacles arising in business operation in the area.

3) to identify the relation between marketing promotion techiques and a)
education background of the enterpreneurs b) business catagories and c) registered capitals.

Populations in the study were enterpreneurs of the SME’s in the area being
registered with The ministry of commerce From B.E. 2535 to B.E. 2539 with the registered
capital of 500,000 — 10,000,000 Baht. The samples of 565 were drawn randomly from the
population basing on the Proportion of business catagories, covering manufacturing,
construction, retail, wholesale, restaurant, hotel, finance and community service, questionairs
were used for data gathering. The statistics used in the study were the analysis of
frequencies, percentages, means, and chi - square.

The study revealed that:

The majority of SME’s in the area were retailing businesses, restaurants and
hotels. The enterpreneurs were males of 26 — 35 years old with first degree college
ecucation background, married and Buddhists. They managed their own businesses. Their
past experiences were business employees. Their economic statuses were average, They
were also at the high level of 13 enterpreneunal characteristics.

Most of the SME’s were establised by themselves due to the bright prospects

of business apportunities in the past. They were formed under partnerships, self — managed

or by partners. They have been in the business for more than 5 years with registered

capital of 500,000 — 2,000,000 Baht and less than 10 employees.

About the business practices, the study revealed that.



Management patte'rns :

They mostly focussing on business stability. Factors effecting the business
outcome at the higher level were : quality of employees amount of capital, cost of
operation, competitors, politics economic condition, technology, and govemment policies.
Problems conceming employee were being less commitment to the assignment. Measure for
stimulating employees was giving bonuses. Employees were recruited through the suggestion
of current employees. SME’s also offered trails for new employees as well as traming in
marketings and subsidies for sickness expenses. Employee evaluations by pre - set standards
were also practiced.

Production. Most SME’s produced their own products. Factors effecting the
production or at the higher level were raw matenals, labour, production techniques,
production time reduction. Major problem was raw matenials.

Marketing. Prices were set mainly basing on cost. Cash receipts were expected.
Most marketing promotion techniques were personal selling, advertising and sale promotion
respectively. Major problem was the existing of competitors in the same area.

Finance. Most SME’s relied on personal capital for the establishment of the
business. There were credit sales basing upon their previous relation. The credit sales
basing upon their previous relation. The credit pericd were 16 — 30 days. No discount
policy for early payment. Inventory checking was also practiced. Major financial problem
was insufficient source of low cost capital.

Accounting. Most SME’s hired accounting. Businesses to take care of their
book — keeping. Computers were widely applied. Income statements were prepraired.
Accounting data were used for tax appraisal. Major problem was lack of prefictent
accountants.

The relation between marketing promotion techniques e.g, advertising, personal
Selling and sale promotion with business catagories were statistically significant at. Ol

level.

The relation between marketing promotion techniques. e.g. advertising, Sale

promotion public relation with capital were statistically significant at. 05 level.



