(v Ja N
M3ANEFUBDUUIIPIUNTUAT OTOP : NSUANHIVUNDI — 91

DUNVANINGZ IHIATIvVA]

a ¢
ﬂszamqm HYNIHEI

a a ddy:: U é = (v a v A

mﬂmwuﬁmﬂumuﬁmmmmsﬂnmmuﬂaﬂgmﬂaﬂmamumummm
d v} U A A v a LY U

AVEYNBAIAAINIINANUT VUNAINGIaE NHIINGI1agINBHNHAIVA]

W.fl. 2551

a A l; S a A U a U U
AVANBUDNUUNAINYIaY NHTINY1AYINTNLaIVA



(v Ja o
M3ANEFUBDVUIIPIUNTUAT OTOP : NIUANBIVUNDI — 1

D UNDANINGTZ IHINTIVA

J
Uszangy Hensugs

a a dq’ 2 v} a %4 =

Inentinusitiluaiunitavesmsanmnmunangasalmansumiiamia
d 'y Y] Y] Y] V]

ANVIYNBATATMINHU VMNAINGIY NHINNAYI¥HHaaval

W.fl. 2551

a A lad U a A U a U U
AVANBUDNUVUNAINYIaY NHTINY1AYINBNLaIVA



A Study of OTOP Merchandise Packaging : Case Study of

Peanut — Sesame Cookies, Sathingphra District, Songkhla Province.

Prasatsuk Niyomrat

A Thesis is Submitted in Partail Fulfillment of the Requirement
For the Degree of Master of Art in Development Strategy
Songkhla Rajabhat University

2008



a a

d' d = % Ia 9 SR M
BOINYTHNUD ﬂ?ﬁﬁﬂﬂ??}ﬂl!ﬂﬂﬂiiﬂﬂﬂ!“ﬂﬁuﬂ'l OTOP : NTUANHIVUNDI — 1

BUNDANINTE JIHIATIVA

39e welsgeamgy dousiugs
UsgsuifSnmn A3 Wil Tngaum

d‘ = 9 1 <Y a 4 =
n3suMsNInmn A¥8ran319158008NNE Wael
AMZNITUNIIANABL

................................................................ sz 1unisom

................................................................ N3IUMINUTAY
] dY a. o
(é’mamamwmmaawwa Ware3)

............................................................... s UNITUNMIVTMINANG AT

................................................................ AVIYMINANGAT

a

................................................................ NITUMIANTINDLA

q

4 v W [
(3DIAAANIITY AT.IUTY FITNFTINIG)

a a o’dy Yo a vag Y o I [ =& =
’mmuwuﬁu"l,m‘umiwmsmmumiwumﬂumuwuwmmiﬂﬂm

wangaslSaanAadmansunitingia awignsnedasmssiau

@ a A @ a @ @ Jq ¥ < a a J @ J kY
UYUNAINYIQY NWTJWEH&EJST’]SJ‘IQ@'Q"II@'] "lﬂ°11/iﬂ31mwu%ammmwumuuﬁum

4
AVANTUDIUVUNAINGIAY NN IINIAYINFNHAIVAN



