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Abstract

A Study on Marketing Strategies in Zebra Dove Farming: A Case Study of Amphur
Chana, Songkhla Province is carried out in qualitative and comparative methodology along with
SWOT analysis. The three purposes of the study are 1) to research and collect knowledge on the
selling and exchanging zebra doves in Amphur Chana, Songkhla Province 2) to study the pattern
of interaction between sellers and buyers in Amphur Chana, Songkhla Province 3) to apply the
knowledge and the pattern of interaction in marketing strategic planning based on the local
context and sustainable dove farming. The three aspects of the local context are 1) primary
resources of Amphur Chana 2) the creation of uniqueness and logo of dove farming in Amphur
Chana 3) marketing strategic planning in zebra dove farming in Amphur Chana.

The results of the study can be developed into four strategies as follow:

First strategy: to keep on in creating the uniqueness of local products with high standard
and quality.

Second strategy: to keep on in maintaining the standard price of the products and quality
of zebra doves according to the categories of their physical wellness and their singing.

Third strategy: to increase selling channels in various ways such as the promotion of
zebra dove competition and the establishment of zebra dove center with modern technology.

Fourth strategy: to keep on in promoting the public relation and distribution of
information of zebra doves with Home Page and home stay service for customers who want to

listen to zebra doves’ singing before making their decision to buy the birds.
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