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Abstract

The research topic is to research and develop the packaging of herbal cosmetic products
case study : the enterprise community, Soun-Toun’s herbal cosmetic products at tampol
Kaorupchang, amper Mueng, Songkhla province. The objective of the study is : First, to study
the current situation of the label and packaging of the enterprise community, Soun-Toun’s
herbal cosmetic products. Second, to analysis the strength, weakness, opportunity and threat by
using SWOT analysis method of the enterprise community, Soun-Toun’s herbal cosmetic products,
in order to have the data for solving and developing the packaging for their products to make the
enterprise community, Soun-Toun’s herbal cosmetic products more competitive. Third, to
implement a new label and new package of the enterprise community, Soun-Toun’s herbal cosmetic
products. Fourth, to evaluate the out come of new packaging, labeling of the enterprise community,

Soun-Toun’s herbal cosmetic products.
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From the study 7of the current labels and packaging of the enterprise community, Soun-
Toun’s herbal cosmetic products by interview, focus group and in deep, and observation. We can
evaluate and analysis to identify the packaging problems of the community products. We found that
the packages of herbal cosmetic products are not attractive and outstanding to consumers. Moreover
the labels and products are not suitable and not well matching. So, how to improve the packaging
till we develop this project for new label and also new design, the new look of herbal cosmetic
products packaging. Right now, this enterprise community of Soun-Toun obtain the knowledge of
packaging and realize how important of packaging in order to make the improvement of the label
and package design for their products. After that they got a new design of the labels and new
packages which are more attractive, eye catching and modern look. The new look of the products
make the products more attractive to the customers. The products of new labeling are well
matching with meet the point of the aim to increasing thermarketing channel. Today Soun-Toun
enterprise community is satisfied of the new labels and new package design which modern and

international good looking.



