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Abstract

The Community Marketing development of Koh Mee market was Searched for the
background and community context. Moreover, this study was searched for the development of
Kho Mee market from the people related. This research was a qualitative research. The date
collection was nonpartieipative observation and in-depth interview. The group related to
Koh Mee Market, Compose of 31 people. The research was established by Mr.Soab Siyon-oin
1929. The target was helg people in the community to have a place to trade and exchange
agricultural product. Later, the Koh Mee. market had welcomed to local people and people from
another area. The people compose to tradesman. tradeswoman products buger pricing and selling
technigues. The result was found in 3 iss use : 1) the development of physical structune of Koh
Mee market was selling Zone and walkwag lane development 2) the development of cleanness
and sanitary system comprised the development in toilet and the development in waste and 3) the
development of facility comprised the development of traffie in the Koh Mee market and the
development of putting up the price sign. these development were affected the change to ward

Koh Mee Market. In addition, It will affect to Koh Mee Market achiere to sustainalee in the future
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