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Abstract

Good marketing has great impacted on agricultural tour. This research aimed to study
existing conditions and issues to find guideline for developing of marketing scheme for
agricultural tour at Koh Yor, Muang District, Songkhla. This research is a qualitative research
which used participant observation method and 7P’s framework. The results showed that this
study area has many attraction places for entertaining and agricultural market for selling plants
within the agricultural parks. Moreover, this place provides to whom can visit the park for free.
Travel method is generally in form of excursion. The communication with foreign visitors was
very limited. The tourist attractions were mostly easy to walk around, however, visitors may not
allowed to go beyond the park. Regarding to the development for agricultural tour at Koh Yor,
Muang District, Songkhla, there should have some activities for visitors to learn about agriculture
with participation from both tourists and agriculturists. The way to promote Marketing is to
encourage the people, for example, publicity should be carried out on improving their language in
both Thai language and English language. In terms of staft, young people in Koh Yor should take
training in a local tour guide course so that they can provide these services. Also landscape design
is needed to improve in the agricultural park. The tourist attractions should have information that

link with other tourist destination networks in Songkhla or nearby provinces.
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