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��������ก�������������� ��ก!"��ก�#�� �$�����%&�� '(���()*��+� 
The Problems of Agro-Tourism in Koh Yor, Muang District, 

Songkhla Province  
 

H�����I  ���%��#* �J K1 �L"�  ��#M%'H��I2 N+# J��+ ���%*��� O *ก+HP�3 
Nongyao  Promprasit, Shuta Pramojanee and Thongphon Promsaka Na Sakolnakorn 
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Abstract 
 This study aim to study problems of agro-tourism in Koh Yor, Muang district, Songkhla 
province, we did participation observation and in-depth interviews and analyzed this data with content 
analysis. From the study we found 4 problems of  agro-tourism in Koh Yor is; 1) lack of infrastructure 2) 
natural resource were destroy 3) lack of tourist guide and 4) lack of advertisement   

Keywords : Problems, Agro-Tourism, Koh Yor 
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